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VISUAL IDENTITY

This Wisual Standands Guids

was oeated a5 a relerence

guide for afl materials representing
the Skilag3 brand.

When you refes to this guide

Il Is wery smportant o follow
el the details isted.

HOW T0 USE THESE GUDEHINES

The SkiBig2 Visual Standards Gulde serves multiple purposes:

To establish the design speciflcaticns and standards for the consistent, accurate application of the SkiBo3 logo
and s supporting elements.

It will ensure the comect and conststent use of our loge and has established Imporant design parameters for
the creatton of all SkiIBig2 intermnal and external communication materials. Used comectly, this manual will help
maintain a consistent standard of guality and Integrity every ime the SkiBig3 brand appears.

The logo and Its elements mist be reproduced only In formats that are displayed In these guidelines. Situations
may cccur for which there Is no precedant in this gulde. Every effort should be made to adhere to the basic
principies outlined in this document; this will ensure all materials maintain a consistent approach and design
feral to bulld a stronger brand.
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EANFF SUNSHINE ¥ LAKE LOUISE ¥ MT. NORQUAY

Our logo is inspired by the wild environment
The wild nature is represented by the roughness of the illustration styie
while the number three forms to represent the three mountains joining together.



VISUAL IDENTITY — OUR LOGO

For official colour specifications
please refes to page 37

PRIMARY L960 VERSIONS

Cwur primary logo version along with the three mountain names showld be used on all print and digital coflateral unless otherwise
specified by the SkiBig2 marketing toam.

Every element of the logo has been custom drawn and must not be altered in any way. The colours have been carefully chosen
and must never be changed, nor should thelr positions In relation to each other In the colour section of these guidelines I1s a full
list of acceptable reproduction methods. The font used to articulate our name has been created speciflcally for our organization
and no existing font will perfectly match s unique charactertstics.

BANFF SUNSHIME + LAKE LOLUBE + MT, HORG DY BANFF SUNSHINE + LAKE LOUISE + WT. NORGLUAY

Skifiig3 Logo with Resort Lockup - Blus =kifitg Logo with Resont Lodp - white
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VISUAL IDENTITY — OUR LOGO

ishosrorve SECOUDARY LO60 VERSIONS

Crur secondary logo can be used when the names of the three mountalns are written In a headiine or are used within
proximity of the logo. The use of this logo must be approved by the SkiBig3 marketing team before use.

AN

Skifigd Logo - Bius Skifita® Logo - Whits
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VISUAL IDENTITY - QUR LOGO

The black and white logo
versions should only be
used In situations where
ol cannot print full colour,

For official colour specifications
please refer to page 37

GLACK AND WHITE 060 VERSIONS

It may become necessary, due to printing limitattons, to prnt the logo in black only. When this siuation arses, the reverse logo
will become white out of a black background and the positive logo verslon becomes black on a white background

ki,
15

BANFF SUMBHIMNE + LAKE LOUISE & MT. HORGLAY

Skifig3 Logo with Resort Lockup - Black Skifiig3 Logo with Resert Lockup- White
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VISUAL IDENTITY — OUR LOGO

oA e K7 FESORT [OCK-11P

In some cases you may want to use the ski mountain names In a lock-up separate from the SKIBIg2 logo.
If that's the case make sure you Use the secondary logo version within proximity of the lock-up.

BANFF SUNSHINE # LAKE LOUISE + MT. NORQUAY

Skifigd Resort Lockup Test Hodzontad - Blue

BANFF SUNSHINE
*
LAKE LOUISE
*

MT. NORQUAY

siilig3 Resort Lockup Text Vertical - Blue
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VISUAL IDENTITY — OUR LOGO

s e SKifit3 INDIVIDUAL FESORT LO60 [2CK-UIFS

lock-up the logos.
Ini some cases it will be necessary to use the logo alongside of an Individual SkiBig3 resort
Logo files hawve been provided for these situations. We have used the "Clear Space” measure to

detarmine the minimum space required between the two logos

Eanft Sumshine fogo lock-up

o -
ﬁ/G | sm“"gm-rr Y,/

Lake Loulse Iogo lock-up

Hhigrenen .......__....

ki sk,
- JIG _______________ ‘a ﬁ‘ue iG> sk,

.ét ________________________ M .5165 N
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VISUAL IDENTITY — OUR LOGO

Use the “Clear Spacs” nile on

SESSESET SRS RESORT LO6D LOGK-UF

If there |s an Instance where the three ski resort logos need 1o ba featured with SkiBig3. this logo lock-up
should be used. Logo files have been provided for these situations. We have used the “Clear Spacae”™ measure
to determine the minimum space required between the logos

SiiEig3 Resort Logo Lock-Up

sk

sKi

SUNSHINE LoLise NORGLEY SUNSHINE Louise MO RDILEY
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VISUAL IDENTITY — OUR LOGO

T R CO-EFANDED 1060 LOCK-UIP

lock-up the logos.

In some cases it will be necessary to use the logo along side of another logo.
When this situaition occurs then both logos should be of equal proportions toeach othes.
Wae use the "Chear Space” measure 1o determine the minimum space required between the two logos.

Primary logo fock-up

o /( :s'“e’i sk; BJ“*JJ
sier & pier G

Algnmant - ----- BAHFF sUFSHH £ & LEE Laling & MF i nllﬂ.l.l.luq e e BARFF LT HE * LAFRE Louise = WY insgsir
' ' Co-branded Iogo ook up
Safe space.
Secondary logo fock-up

aH,' | 1y
,( | anﬂ.i k aan,i
_______________________________________________ 9 i

Co-branced Ingo lock-up
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VISUAL IDENTITY - QUR LOGO

Consult with the marketing 1) ,."'F
team for usage approvals fﬂ A’

For offidal colowr speciications

pleaze refer 12 page 37 Cnce aquity has been bullt behind the SkiBig3 brand and the primary logo [ a recognized entity

then the lcon can be used by ftseli

SkiBngd con - Blue SkiEfg3 loon - Whits

Skifigd loon - Bladk SkiBIgd oon - Wiits
SKIBIGE — BRAND GUIDELIMES | 27



VISUAL IDENTITY - LOGO ANIMATION

Preview the animated logo at ] _j.'f j f,.f
hitps 2 fyouty behusDhdkd I0phM 16) é" A } E éﬁ’

This logo animation 1s meant to bring to life our identity and can be used on multiple digital applications and wideo.

Verstons created include:
Master animated logo
Looped version
Simplifled version for HTMLS ads (butlt for GSAP)

Frame 1 Frame 2 Frame 3 Frame 4
Snow entars the frame from the edges Smow twirts and begins o create the As the SkiBig3 iogo appears, the remaining torewveal the SkiBig3 logo.
SkiBig= logo twiring snow blows out of frame..
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VISUAL IDENTITY — OUR LOGO

The claar space around the logo
Is equal 1o the height of the "5
in the word *5kd”

CLEAR SPAGE ARCURD

For the SkiBig2 logo to appear In its opiimum format In colfateral, there must be an area around it that remalns clear of any graphic,
pictortal or liustrative elements. With this in mind, a clear space around has been set that no other elements may infringe upon

BANFF FUNEHINE * LAKE LOAISE * BT, NORGUAY

Clear spRde around s based
on the hekght of the =57

E

N
L V]
e

..... BANFE SUNSHINE & |

1
E LOUIEE + BT BORQUETT -

JN

Cloar Spoce around the iogo
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VISUAL IDENTITY — OUR LOGO

ensaanmecmwanvmsn. 160 MIKTMUM SiZF

smadler than T wids.

The minimum size for the Secondany
logo 1= based on the kon width betng The SkiBig2 logo needs to be a sufficlent size to reproduce accurately. A= 8 general rule; the primary logo version

no smaller than 57 wide. should be no smaller than 1" wide. 1" 1s the smallest size that can accurately display the three mountain mames under the logo.
If you need a logo for smaller sizes then the Secondary logo can be used.

Thie Mminemum si2e ko the reprodoction The mirdmurm size e e reproduction
of the: primary kogo fomat 15 based on of ihe secondary iogo femat = based on
thi width bedng no-smalies than 17 'wada. thx witdin bolng no smalicr than 57 wite.

1 .
Sié 7

R 4 T 5 LB ST R A
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VISUAL IDENTITY — OUR LOGO

If you are unsiee of the methods
hsted here, please contact the
SkiBig3 Markeiing Team

L060 ViLATIONS

All varsions of the SkiBlg3 logo must not be adjusted, aitered or re-drawn N any way.

L TT L+ i L+ T SR

Dvo mot aiter the cokour of tint of the logo. Do not remows siements fiom the ibgo

SKI

[Ty LR TR U g

00 Nk alker o Srotch e peopartons of the ioga D Nk repiace th fonts with olher fonts.

BRI Sl w et T A e e’ R T Ll L @ W B

Do meod Bip slements. Mover gilor the configuration of the logo,

BT LWL T S - T sl

Do nol add elements 10 i kogo.

QW SALEy,
N é kl" %,
>

AT L ST (O T ]

Do ot add copy 10 Me ogo.

I R ks v L SO e s e

Do not change the oeder of e deschplor ine

SKIBIGE — BRAND GUIDELIMNES

3



F—- p—

SKifit3 PRODUCT SUE-FTAN DS

- T




VISUAL IDENTITY — PRODUCT LOGOS

Use the “Clear Spacs” nile on
page 29 to determine how o
lock-up the logos.

SKIFl63 SUB-FRAK DS

SkiBrg2 Is responsible for a number of products within the organization. Each of these offerings are public facing and
have been structured to lead with the SkiBig2 brand first. Logos have been provided for each of these products In both

vertical and horizontal formats

5on 2N

LIFT TICKET SEASON PASS

BAKPT PATHIEL + LAKE Loiess = Wt HoRouss BARFP SLSHIND # LAKD LOAESE # MT HDROLY

SKiBIg2 Product Logos - Horonats)

8Ki. LIFT TICKET
iiga BANTE SUTESHINE # LAKE LOURESE * KT, HoRaLsY

5Ki, SEASON PASS
ii@a BANFF SUNSHBE & LAEE LOLISE & M1, NORCWEY

5Ki, GUIDED ADVENTURES
ﬁea RANFE SLEESHINE + LAKE LOARSE + MT, NORGLAY

AAHPF FUMTHEE & LAKD A0S & W1 H DAy

Son PN

ADVENTURE HUB

EEHPP BUFAHTE # LGET LOUTIE & MT. Siomausy

PN

RENTALS

sKi, RENTALS
ﬁiga BANPE SUNAIINE  LAKE LOUISE # MY, NOR Gy

5Ki, ADVENTURE HUB
Jiea BAMFF SUNFHINE 4 LAKE LOWISE + MT, NORQLEY

SKIBIGE — BRAND GUIDELIMNES
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FRAND COLOUIRS




VISUAL IDENTITY - ERAND COLOURS

Whenever possible, always
reproduce the logo wsing
the Pantone colour
reproduction method.
WAL R ENTONE.Com

When priniing on coated paper,
yold must specify the Pantone
Coated wersion of the logo.

When prinfing on uncoated papes,
you must specify the Panione
Uncoated version of the loga

When printing the kogo In colour
pubdications, the CMYK specifiad
colours should be used

When using the logo onfine,
the RGH speciiied colows.
shoald be wsed.

FRAND COLOURS

When reproducing the SkiBig3 logo, only the approved cofours may be used. Care should be taken when using the SkiBig3
colours, Issues such as print colour limitations, artwork format or medium of logo presentation should be iaken Into account

To ensure the guallty level when printing, consult your printer prior to sending files.

PEERARY ACCERT COROUW
BLACK

Pantons 289C Pantons Process Black C Pantone Cood Groy 3C Pantona 137C

|Comtod Papory [Cootod Papsers) {Coatod Papers) fCoatod Papars)

Pantone 288U Pontona Process Black U Pantono Cool Grey 21 Pantone 123U

|Uincoatod Papers) {Uncoatod Papers) fUrcoatod Papersh {Urscookod Papors)

CMYK Corwarsion CMYK Conversion CMYK Conversion CMYK Comvorsion

{4-Colour Procons) {#-Colour Procoss) {4-Codour Promss) {8-Colour Prooos=)

(S [ S | C: 0

M- B3 M0 M4 M 24

Y 9 Y B % B ¥ W

= B0 K 10D K W Kk 0

RGE Conversion BGE Convarsion RGE Conwvorsicn RGE Comvorsion

{For Online [Far Ondina) fhor Orlinog {For Onilncy

R 37 BE O B 157 R 256

= =S & 6\ & m

B 58 BE O B G & 0

HTML: F252034 HTML: SO0 HTML: #CECECE HTML: FFR200

SKIBIGE — BRAND GUIDELIMNES

37



sk,
Sic>

BANFF SUNSHIME % LAKE LOUISE # MT. NORQUAY

THANKS F2R GHECKNE
OUT OUR NEw BRAND.

For any questions regarding these guidelines,

please contact

Sarah Pearson

Media & Marketing
SPearson@skibig3.com
(403) 760 7746



